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Abstract 
Social dynamics is a social networking service that allows users to input 
updates including letters, pictures, videos and share them with their social 
friends. Previous research mainly focus on the application of dynamic messages 
in the fields of communication science and economics. Based on impression 
management theory, this paper studies the influencing factors of users' dynamic 
message deleting intention on social networks. The results show that impression 
management performance and social network fatigue significantly affect user's 
intention to delete the dynamic messages. While message sender  factors, such 
as self-monitoring, interpersonal interaction and image promotion; social 
platform factors such as information overload and social overload, indirectly 
influence the deleting intention through intermediary variables. This paper 
makes up for the lack of relevant empirical research, making users more social 
flexibility and effectiveness, thereby enhancing social validity, and have some 
practical implications for social networking services platforms. 
Keywords: Dynamic message deleting intention, impression management theory,  
social network fatigue, social network 
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Introduction 
Mobile social media refers to the network media that uses mobile terminals (such as IPad, smart phones, 
etc.) as carriers to realize social application functions through networks (Wang et al.,2013). Users share 
their own or other people's photos, videos, emotions and topics of interest through social media 
(Kietzmann et al.,2011). And WeChat Moments as a social media, has provided users with a full range 
of social functions. In the third quarter of 2017, WeChat Moments posted 127 million dynamic 
messages each day, an increase of 22% over the same period of last year. Many scholars have made 
corresponding research on the dynamic messages in social networks, but the results mainly focus on the 
field of communication (e.g. William et al.,2013) and economics (e.g. Lai et al.,2017). A small number 
of scholars also study the related factors that affect the dynamic presentation of content in social 
networks from the perspectives of interpersonal interaction and self-presenting (e.g. Fang et al.,2016;Ke 
et al.,2013). 
Above literatures all focus on the positive aspects of dynamic messages in SNS. However, it is often 
negative case that most social users may delete the dynamic messages after they posted them, for some 
certain reasons. For example, 56.3% of Twitter users and 48.5% of Facebook users admitted that they 
had deleted social dynamic messages in the past one months. In the survey of our paper, 51.7% of 
WeChat users have once deleted  their posted dynamic messages, too. It means dissatisfactory with 
dynamic messages among almost 450 million WeChat users, which has great room to improvement. 
While few scholars researched and demonstrated from the perspective of influencing factors of users’ 
intentions to delete social dynamics. As we all know, people in the process of socialization continue to 
form a social circle, and the emergence of social networks is the mobile Internet world efforts to imitate 
the representation of the real world (Xin et al.,2016). To make users’ socialization more flexible and 
effective, and to enhance social breadth and validity, our research expands the negative impact of SNS, 
and provides managers or executives with a number of strategies, which might deploy within social 
networking services platform to improve users’ satisfaction. 
The purpose of our paper is to demonstrate the factors influencing the dynamic messages deleting 
intention of social users and we propose two questions: (1) How does impression management 
performance and social network fatigue affect the deleting intention? (2) Which message performance 
factors and platform factors affect impression management and social network Fatigue? The model 
focus on WeChat, which is a social media with special emphasis on privacy. Based on the social 
cognition theory (Bandura,1986), which demonstrate “individual behavior is determined by the 
individual's perception of the social environment”, our paper explores the factors that affect deleting 
intention from the viewpoints of perceived usefulness and perceived ease of use. Impression 
management theory (Leary & Kowalski,1990) is introduced from the perspective of perceived usefulness, 
which measures the performance of impression management in terms of image promotion, interpersonal 
interaction and self-monitoring. In perceived ease of use, social network fatigue is introduced and 
divided into social overload and information overload (Bright,2015;Lee,2016). Through empirical 
research, the paper demonstrates that the performance of impression management and the degree of 
social network fatigue affect users' attitudes toward social networks, which increases the user's 
dissatisfaction with the posted dynamic messages and leads to the deleting intention or behavior. 
The structure of this paper is as follows: We review the literature to determine the structure of the 
research model and make assumptions. Based on the impression management theory and social 
cognition theory, this paper collected 307 valid questionnaires from potential users. To test the model, 
a confirmatory factor analysis (CFA) was performed on the data using a covariance structural equation 
model (CB-SEM). In theory, instead of focusing on the positive aspects of SNS, our research expands 
the negative impact of SNS. In addition, this paper fills the blank of the research on social dynamic 
delete intention. The conclusions of the study can make the user's social more flexible and effective, 
thereby enhancing the social breadth and validity. At the same time, the results also have some practical 
significance for the management of social networking services platform. 
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Theoretical Background 
Social Dynamics 
Social dynamics is a social networking service that allows users to input updates including letters or 
characters, pictures, short videos and send them to their social friends via social networking services 
Platform (SNS), such as Facebook, Wechat, etc. Some scholars conducted corresponding research on 
social dynamics. In communication fields, William and Kleinman (2013) both emphasize the positive 
role that social dynamics play in the dissemination of information. In economics fields, Smith and 
Kollock (1999) opened up new fields for the development of enterprise marketing through the in-depth 
analysis and research on the communication modes of social networks. It can be seen that, besides 
information dissemination patterns, the current research on social dynamics mainly focus on  potential 
business opportunities discovery and crisis warnings, etc.  
In the field of sociology and psychology, some scholars have explored the motivation of SNS users, 
proving that the a high performance and a low fatigue of perceiving dynamic messages in social 
networks are the keys to users' willingness to continue to use social networking services platforms 
(Laumer et al.,2013;Lin et al.,2014; Chen et al.,2014). However, the unwillingness intention of continuous 
use is not equal to dynamic messages deleting intention, and the author did not explore the impact of 
performance and fatigue on deleting intention. What kind of performance and fatigue affect the  deleting 
intention? And how they make a function? Our paper takes impression management theory (Leary & 
Kowalski,1990, “People try to manage and control others' perceptions of themselves”) and social 
cognition theory (Bandura,1986, “Individual behavior is determined by the individual's perception of 
the social environment”) as the theoretical basis, and explores the impact of sender factors and platform 
factors on users’ impression management and social network fatigue . 
Impression Management 
Impression management is the individual's behavior based on the need of self-presentation and achieve 
the expected impression of oneself in others' minds, and then to control the process of self-presentation 
and finally to correct the impression error (Ke et al.,2013). Gofiman believes that the primary motivation 
for impression management is the expectation of social approval and the control over the result of 
interaction (Tedeschi 1971): (1) It meets the expectation of social or interactive situations, makes the 
interpersonal interaction smoothly; (2) Obtains the appreciation of their own interests or Evaluation. 
Through the impression management, people has the purpose to make others think their public identity 
in line with their expectations of self-image (Baumeister et al.,1989). Impression management is to 
impose the influence of interpersonal relationship, construct personal identity and maintain self-esteem; 
At the same time influence others to achieve their own goals, such as obtaining praise, friendship and 
work (Leary et al.,2013). 
Relevant empirical studies show that the real life impression management theory and strategy can also 
be applied to the network environment (Walther,1993). In the Internet age, people can choose the details 
to present their own online impression to construct and reshape themselves (Walther,1993). WeChat 
Moments as a social media, is increasingly becoming a popular plug-in, with 128 million moments 
posted, an increase of 22% over the same period last year. Although there is not enough theoretical 
research on impression management on WeChat Moments, some scholars have discussed the self-
presentation and impression management strategies of users in other online platforms. For example, 
Jung, T et al.(2007) proposed four strategies for managing impressions on blogs: ability display, prayer, 
exemplary behavior, cater to, and pleasing. Rosenberg (2009) pointed out four kinds of impression 
management strategies on Facebook: manipulation, injury control, self-promotion and role model. This 
paper will measure the impression management performance in the WeChat Moments from the above 
perspective. Then use it as a factor to explore its relevance to dynamic messages deleting intention. 
Social Network Fatigue 
There is no universal definition on the concept of fatigue, and fatigue varies in different disciplines (e.g. 
health care, psychology). Lewis and Wessely (1992) defined fatigue as the mental and physical 
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exhaustion caused by physical or mental exertion. Piper et al. (1987) described fatigue as a subjective, 
unpleasant feeling of fatigue with duration, unpleasantness, and intensity. Combined with these two 
definitions, we can conclude that there are two forms of fatigue: physical fatigue and mental fatigue. 
Mental fatigue refers to negative feelings such as tiredness, exhaustion, stress, burnout, boring and 
anxiety.  
Social fatigue can be thought of as a form of mental fatigue, as physical fatigue is more likely to occur 
in a coercive environment with physical work, rather than a voluntary SNS environment. Ravindran et 
al.(2014) defined it as a subjective, multidimensional user experience, including fatigue, annoyance, 
and anger. They also suggested that users tend to respond to social network fatigue by emptying records 
and taking brief breaks. Bright et al. (2015) considered social network fatigue as SNS information 
overload, empirically due to four factors of social network fatigue: social media confidence, social 
media self-efficacy, privacy concerns, and social media. Lee et al. (2016) have empirically tested three 
types of overload on the SNS as a stimulus for social network fatigue and as SNS features that cause 
system feature overload, information overload, and communication overload. However, these two 
studies did not examine the results of social network fatigue. This paper uses the social network fatigue 
as one of the factors of deleting intention. 
Research Model and Hypotheses 
This paper presents a model based on impression management theory to predict users' intention to delete 
social dynamics. Based on the literature review (Laumer et al.,2013;Lin et al.,2014;Chen et al.,2014), 
impression management performance and social network fatigue are defined as intermediate variable. 
After selecting the 5 antecedents, we introduce the impression management theory: To achieve the 
expected impression in others' minds, the individual measures the impression error through self-
reflection and try to control the process of self-presentation (Lee, 2013). Based on the social cognition 
theory (Bandura, 1986), individual behavior is determined by the individual's perception of the social 
environment. In social networks. Users make decisions on deletion by sensing the impact of impression 
management performance and the social network fatigue. 
Specifically, thought previous literature and theory, we assume that deleting intention occurs because 
the social dynamic messages have a low impression management performance, which fails to achieve 
the desired effect in terms of image promotion, interpersonal interaction and self-monitoring; Due to 
factors such as social overload and information overload on WeChat, the amount of energy consumed 
by using it has increased, resulting in an increase in user fatigue (Maier et al., 2015). The low impression 
management performance and the increase of social network fatigue affect the user's attitude and 
willingness to use WeChat Moments, resulting in the user's dissatisfaction with the posted dynamic 
messages. Then it lead to the deleting intention or behavior. 
We built a model with eight variables to analyze the impact factors of WeChat users’ dynamic messages 
deleting intention. In this model, the dependent variable is the deleting intention. The mediating 
variables are the impression management performance and the social network fatigue respectively, and 
divided into two perspectives: sender factors and platform factors  
The proposed research model is presented in Figure 1. 
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Figure 1. The Research Model 
Sender Factors 
Self-monitoring 
M. Snyder (1974) pointed out narrow self-monitoring focuses on ability, which is to adjust ones 
behavior according to external situational factors. Goffman (1959) argues that social interaction requires 
individuals to be self-monitoring, self-explanatory and  to be good at using the techniques of impression 
management. As a result, one can use social networks and manipulate multiple personalities to express 
himself, or manipulate strategies to make himself more appropriate to the needs of society (Rosenberg, 
2009). There is a positive relation between self-monitoring and the performance of impression 
management: When self-monitoring is invalid in the process of individual adjustment, the effect of 
impression management will be reduced (Fandt et al., 1990). If self-monitoring is frequent, users are 
unlikely to perform relevant actions again because of fatigue (Bandura A,1982). Applying this 
conclusion to social networks, we can assume the following: 
H1a: Self-monitoring is positively related with impression management performance. 
H1b: Self-monitoring is positively related with social network fatigue. 
Interpersonal Interaction 
WeChat, based on the authenticity of the user relationship, builds the relationship on strong link. One 
of the important reasons for the maintenance of human relationships is the effective interaction between 
the two parties. According to the "spiral of silence" theory proposed by Neumann (1974), different users 
can further determine their interpersonal relationship stage with the other party, based on the 
relationship information presented in the communication process: Users who are at a deeper level of 
relationship and depth with one or more other parties, may place more emphasis on their interpersonal 
interaction on the SNS platform and expand the open area to show more powerful impression 
management performance. However, users who are at a low level of relationship and relationship depth 
with one or more other parties may have depressed negative emotions, which may lead to fatigue on the 
social network and greater retention of hidden areas (Robin et al.,1999). Therefore, we assume the 
following: 
H2a: Interpersonal interaction is positively related with impression management performance. 
H2b: Interpersonal interaction is negatively related with social network fatigue. 
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Image Promotion 
Dramaturgy theory argues that everyone is a performer in the social arena through a variety of 
impression management techniques (Gofiman, 1981). When the performance image and the user's real 
image are prove to be quite different, the tacit understanding between such actor and audience is broken 
(Yao, 2016). WeChat Moments is a stage where user release dynamic messages and share content. They 
share their own dynamic self-image of the publicity. Therefore, we apply the dramaturgy theory to the 
social networking platform: The higher user's demand for self-image propaganda, the better at managing 
impressions in WeChat Moments and at the same time bringing them higher satisfaction. And this tacit 
understanding lead to negative feedback from users on the actual use of social networks, such as 
psychological, emotional negative, pain and fatigue(Yao, 2016). Therefore, we assume the following: 
H3a: Image promotion is positively related with impression management performance. 
H3b: Image promotion is positively related with social network fatigue.  
Platform Factors 
Social Overload 
Social overload is derived from the concept of sociology, used to describe the negative impact of 
population growth. In sociological studies, many scholars point out that in real life, social overload 
leads to psychological distress (Evans, 1993). Social networking is in fact a virtual world, so this 
phenomenon also exists in social networks. We extend it to the SNS and excessive communication 
needs across the network can disrupt and distract individual attention, causing disruption and frustration 
(Karr-Wisniewski,1996). A series of studies have shown that social overload is a factor in the fatigue of 
social networks, which is defined as the fatigue of SNS-related activities (Lee, 2016). Therefore, we 
assume the following: 
H4: Social overload is positively related with social network fatigue. 
Information Overload 
In a social networking environment, information overload mainly means that the generated information 
exceeds the user's processing power (Jacoby et al.,1974). With the development of information 
technology, individuals have more channels than before to obtain a large amount of information. 
However, the negative results have drawn the attention of researchers. According to Miller's Law(1956), 
the maximum number of pieces of information the human brain can remember in a short period of time 
is seven. Because of this limitation, information anxiety easily occurs when users are faced with 
excessive information (Wurman,1989). Typical characteristics of the information anxiety include 
mental and psychological fatigue, tension, anxiety and Helpless (Wurman,1989). In addition, the level 
of web-based information overload significantly increased the pressure of self-reporting (Misra and 
Stokols, 2011). In the context of SNS, information overload is one of the major causes of social network 
fatigue (Thatcher et al.,2003). Recently, Lee et al. provided empirical evidence of a positive relation 
between information overload and social network fatigue (2016). Therefore, we assume the following: 
H5: Information overload is positively related with social network fatigue. 
Intervening Variable 
Impression Management 
Based on expectations disconfirmation  theory, individuals typically expect products or services before 
using, then form an assessment of the actual performance of it. Positive disconfirmation or satisfaction 
occurs when the actual performance evaluation is better than expected. Otherwise, negative 
disconfirmation or dissatisfaction occurs (Oliver, 1981). As a result, negative emotions occur as social 
users' impression management performance short of expectations. One of the consequences of the 
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psychologically negative emotions in the SNS environment is social fatigue (Peeters et al., 1990; Fan 
et al.,2014). Therefore, we assume the following: 
H6: Impression management performance degradation is positively related with social network fatigue. 
Davis's perception of usefulness is defined as: "The degree to which individuals believe using a system 
to improve their job performance". It has a direct impact on a user's behavioral intentions. In general, 
the more performance an information technology system can deliver, the more likely users are to adopt 
the system. The empirical studies based on models in different fields all assume that perceived 
usefulness is one of the variables that determine the behavioral intentions. The higher degree of 
usefulness users perceive, the stronger the willingness to continue (Liu, 2011) . Conversely, a drop in 
user perception of usefulness will reduce its willingness to continue. So in a social networking 
environment, we can make the following assumptions: 
H7: User-perceived impression management performance is positively related with dynamic messages 
deleting intention. 
Social Network Fatigue 
When individuals are in a state of stress, they will adopt coping strategies to alleviate or avoid this 
unpleasant feeling (Sonnentag et al.,2003). Psychological studies have found that mental fatigue leads 
to low performance and participation (Ream et al.,1996; Saegert, 1973) and has a detrimental effect on 
a person's ongoing activity (Bartlett,1953). Although there is little empirical evidence in the context of 
SNS, some researchers reveal the relationship between SNS fatigue and discontinuous use. For example, 
Ravindran et al. (2014) found that people who are experiencing fatigue on social networks tend to 
reduce the intensity of use, short breaks or completely abandoned SNSs. We can also expect that social 
burnout will have a relevant effect on the social users’ deleting intention. Therefore, we assume the 
following: 
H8: Social network fatigue is positively related with dynamic messages deleting intention. 
Research Method 
Measurement Development 
In this paper, the Likert scale is used to design the questionnaire, and all items included in Appendix A 
were adapted from prior literature, while minor modifications are made to relevant in the context. In 
order to ensure the reliability and consistency of the questionnaire, all the variables have three items. 
In Appendix A, the variables involved in the model in Figure 1 are described. 
Survey Procedure 
This study selects China as empirical investigation place. To verify the hypothesis based on the 
established model, we set up the questionnaire and randomly distributed it in several large online 
communities in China, such as QQ and Wechat. We first asked whether respondents had ever released 
social network dynamics and deleted or only visible on their own after some time,. If respondents did 
not post and delete social dynamic messages, the questionnaire ends directly without revealing major 
issues. This approach ensures that respondents who fill in the main questions are the target audience for 
the project. 
We received a total of 426 questionnaires from October 2017 to December 2017. After screened, 98 
questionnaires were rejected because respondents were not the target subjects, 21 invalid questionnaires 
were excluded, and finally 307 valid questionnaires remained. In our sample, 62.8% were male, 37.2% 
were female, the age structure was young and 70% for 20- to 40-year-olds. The demographic 
characteristics of the sample are generally in agreement with those of 2017 WeChat data report released 
by Tencent, indicating that our survey data is representative. 
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Data Analysis and Results 
Measurement Model Development 
Before hypothesis testing, we conducted a reliability and validity analysis of the collected data. To 
analyze the reliability of eight variables in the model, we measured Cronbach's α, Composite Reliability 
(CR) and Average Variance Extracted (AVE). Through the compilation of relevant literature, we know 
that if a variable has a good reliability, its Cronbach's α value should be above 0.7, the CR value should 
exceed 0.6, and the AVE value should be greater than 0.6 (Hair et al., 1998). We found that all the 
measured variables reach the standard. This means that our questionnaire has a certain degree of 
reliability. 
We usually consider the content validity and structural validity in the measurement of validity. The 
variables studied in this paper come from the existing literature, with theoretical basis and high content 
validity. Structural validity is measured by the discriminant validity and the convergence validity. We 
used principal component analysis to measure the convergence validity of each variable. The factor 
loading for all measurements exceeded 0.6, and the p-value was significantly lower than 0.001, so all 
variables had sufficient convergence validity. Discriminant validity is expressed as the absolute value 
of the correlation coefficient between the square root of the AVE value and the variable. As shown in 
the graph in Table 1, the square root of all AVEs is greater than its correlation with other factors (Chin, 
1998), indicating a good discriminant validity of the measure. 
Table 1. Discriminant Validity: the Square Roots of AVEs and Factor Correlation 
Coefficients. 
 SM II IP SO IO IMP SNF DI 
SM 0.819        
II 0.003 0.833       
IP 0.279 0.009 0.814      
SO 0.212 0.179 0.491 0.801     
IO 0.210 0.029 0.488 0.404 0.831    
IMP 0.154 0.079 0.432 0.351 0.375 0.795   
SNF 0.285 0.025 0.525 0.453 0.435 0.459 0.807  
DI 0.307 0.059 0.400 0.406 0.418 0.452 0.452 0.782 
Test of Structural Model 
To assess our model fit degree, we used the AMOS 6.0 software to measure the fit index of the model, 
and finally got the fit index as follows: x2 / df = 2.146, GFI = 0.897, NFI = 0.906, IFI = 0.947, CFI = 
0.946 and RMSEA = 0.075, all of which fall within the threshold range proposed by Hair et al. (1998). 
Therefore, the proposed model has a good fitting effect. 
Hypothesis Testing 
The results of the path analysis of the model are shown in the Table 2 and Figure 2. The results of the 
10 paths are consistent with our hypothesis. 
Table 2. Hypothesis Testing Results 
Hypothesized path Estimate S.E. C.R. P-Value 
H1a Self-monitoring  Impression management performance .122 .059 .056 .040* 
H1b Self-monitoring  Social network fatigue .095 .048 2.008 .045* 
Factors Affecting Users' Dynamic Message Deleting Intention 
 Twenty-Second Pacific Asia Conference on Information Systems, Japan 2018  
H2a Interpersonal interaction  Impression management 
performance 
.036 .062 .576 .565 
H2b  Interpersonal interaction  Social network fatigue -.164 .047 3.512 .000*** 
H3a Image promotion  Impression management 
performance 
.183 .067 2.727 .006* 
H3b Image promotion  Social network fatigue .107 .048 2.0008 .045* 
H4 Social overload  Social network fatigue .115 .054 2.122 .034* 
H5 Information overload  Social network fatigue .090 .040 2.271 .023* 
H6 Impression management performance  Social network 
fatigue 
-.205 .061 3.377 .000*** 
H7 Impression management performance  Dynamic 
messages deleting intention 
-.464 .118 3.923 .000*** 
H8 Social network fatigue  Dynamic messages deleting 
intention 
.469 .112 4.206 .000*** 
Notes: *** represents p<0.001; ** represents p<0.01; * represents p<0.05 
 
 
Figure 2. Hypothesis Testing Results 
Discussions and Implications 
Result Analysis 
As shown in Table 2, ten hypotheses in the model are reliable. 
The results show that the impression management performance has a significant negative effect on the 
deleting intention of the social users (β = -0.464, p <0.001), indicating that the users are more likely to 
delete dynamic messages that can not bring satisfactory impression management performance. This is 
consistent with the previous literature (Liu, 2011). Social network fatigue has a significant positive effect 
on deleting intention (β = 0.469, p <0.001). It not only shows that people who are experiencing social 
network fatigue tend to reduce the use intensity, have a short break or complete abandonment of the 
social network environment (Ravindran, 2014), but also more likely to adopt a thorough intention or 
behavior, such as delete posted dynamic messages. Perception of the impression management 
performance has a significant negative impact on users' social network fatigue (β = -0.205, p <0.001), 
indicating that as for a posted dynamic message in WeChat Moments, a lower impression management 
performance may trigger the intention of fatigue. 
Factors Affecting Users' Dynamic Message Deleting Intention 
 Twenty-Second Pacific Asia Conference on Information Systems, Japan 2018  
In sender factors, self-monitoring, interpersonal interaction and image promotion have a positive impact 
on the perception of user's impression management performance respectively. Self-monitoring 
positively affected users' impression management performance (β = 0.122, p <0.05). It means a social 
user with high self-monitoring will enhance the perceived usefulness of impression management. The 
image promotion positively impacting the performance of impression management (β = 0.183, p <0.05), 
indicating that a social user with a low image promotion will negatively affect the perceived usefulness 
of social users. According to the literature, users with low interpersonal interaction may choose to 
reduce or even avoid their interpersonal interaction, reduce the openness of the open area, and keep the 
hidden area more reserved (Kowalski, 1999). However, there was no statistically significant relationship 
between invalid interpersonal interaction and impression management performance (β = 0.036, p = 
0.565). One possible reason is WeChat platform is different from traditional open social platforms (e.g. 
Twitter, Facebook, QQ). WeChat Moments relies on the high privacy of WeChat social platforms and 
is based on strong relationships such as family, friends, colleagues and partners. It makes the interaction 
between users more freedom, ease and frequency, the user is more accustomed to the interaction 
between them. Therefore, although the dynamic message has a better performance on the level of 
interpersonal interaction than in other platforms, it is not likely to improve user perception of impression 
management performance.  
On the other hand, from the perspective of social network fatigue, invalid self-monitoring (β = 0.095, 
p = 0.045) and obstructive image promotion (β = 0.107, p = 0.045) had positive effects on users' social 
network fatigue respectively. This may be due to the user's subjective and unpleasant feeling of tiredness 
as a result of invalid self-monitoring and obstructive image promotion when the user utilizes the social 
media for impression management (Bandura A, 1982). However, ineffective interpersonal interaction 
was significantly negatively related with social network fatigue (β = -0.164, p <0.001), which is  not 
consistent with the previous study (Kowalski, 1999): "Users with a lower relationship with one or more 
parties may choose to reduce, even avoid their interpersonal interaction, reduce the openness of the 
open area and keep the hidden area more reserved". Probably reason is that ineffective interpersonal 
interaction is largely interpreted as less interactive frequency in the social networking platform, while 
less interactive frequency reduces the user's information overload perception, thus alleviating the user's 
social network fatigue. 
In platform factors, social overload and information overload have a positive impact on social network 
fatigue. This shows that excessive information and social will bring mental anxiety, fatigue and so on. 
Social overload (β = 0.115, p = 0.034) had a more positive effect on social network fatigue than 
information overload (β = 0.090, p = 0.023), which is different from the findings of Lee et al.(2016). 
The reason may be that the meaning of social overload in this study is broader than the meaning of 
information overload, which only considers the user's reception of the dynamics, while social overload 
covers the overload of various social activities (browsing, posting, commenting status, etc.) that are 
always active and passive in WeChat Moments. 
Theoretical Implications 
This research has made two major theoretical contributions to the social dynamics area. 
First of all, instead of focusing on the positive aspects of SNS, our research expands the negative impact 
of SNS, which was neglected by most of the research. Based on impression management theory, the 
paper for the first time do empirical research from the perspective of influencing users’ intentions to 
delete social dynamics. It takes a different perspective to understand the factors and mechanisms that 
reduce the user's self-expression in social networks. Our research fills this gap. 
Second, we study the pre-variables of impressions management performance and social network fatigue 
in a social networking environment. Although previous studies have separately studied the pre-variables 
of impression management performance and social network fatigue, the former does not refer to social 
platforms. The latter, though studying fatigue under social network conditions, does not involve 
WeChat Moments, the private social platform service. Our paper uses the previous research to analyze 
the pre-variables of the impression management performance and the social network fatigue of users 
on WeChat Moments, and draws important conclusions. For example, invalid self-monitoring is 
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negatively related with impression management performance. However, because of strong 
interpersonal connections and privacy in WeChat Moments, interpersonal interaction does not 
constitute a statistically significant relationship with the perceived usefulness of impression 
management, etc. 
Practical Implications 
For social network users, the emergence of WeChat Moments is the mobile Internet world efforts to 
imitate the representation of the real world. Instead of focusing on the positive aspects of SNS, our 
research expands the negative impact of SNS on use. By exploring factors affecting users' dynamic 
message deleting intention on social networks, it helps users to recognize their true needs in the social 
process, reduce the frequency of dynamic deletion, and further increase social validity.This paper makes 
up for the lack of relevant empirical research 
In addition, our findings also have some practical implications for social networking services platforms. 
First of all, our findings explore the user's usage patterns of SNS. No matter how attractive an SNS is, 
users will face the problem of social network fatigue when various overloads occur. For social 
networking services platform, the platform function and interaction is not the more the better, and 
tradeoffs should be made between the richness and simplicity of the platform. In this paper, the result 
that led to the social networks fatigue will help the social networking platform to reduce the social 
overload and information overload to alleviate the fatigue of users' social networks. We recommend 
that social networking platforms provide better SNS filtering tools to some extent to reduce the 
complexity of social networks. For example, to provide users with the option to disable. 
Limitations and Suggestions 
Although the research in this paper has drawn practical conclusions, it still has some limitations and 
shortcomings in the following aspects: 
Firstly, this paper only study from the perspective of message performance and platform, future 
researches can take other factors, such as users, into consideration. 
Secondly, the research methods in this paper are mainly based on questionnaires. It is suggested that 
the follow-up studies can cross-validate the results of this study by means of interviews, case studies 
and experimental studies, and make the conclusion more reliable. 
Finally, the research in this paper only focuses on WeChat users. However, different social networking 
services platforms have different operation modes and cultural background. Therefore, it is suggested 
to test on other platforms (such as Twitter) to test whether the conclusion is valid. 
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Appendix A 
Construct Items References 
Self-monitoring 
I will show the positive side of myself in WeChat Moments. Liu (2005) 
When I make a fool, I will explain in WeChat Moments. 
When I fail to achieve goals, I will interpret in WeChat Moments. 
Interpersonal 
Interaction 
I expect my friends to comment in WeChat Moments comments area. Tang (2015) 
I enjoy interact with friends in WeChat Moments. 
I feel frustrate when I posted a dynamic message with no response. 
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Image Promotion 
I enjoy sharing interesting life experience in WeChat Moments Yao (2016) 
I enjoy sharing achievements or rewards in WeChat Moments 
I enjoy sharing my charming selfie in WeChat Moments 
Social Overload 
I pay too much attention to post dynamic messages in WeChat Moments.  Laumer 
(2015) 
I pay too much attention to my friends’ comments in WeChat Moments. 
I pay too much attention to my friends’ posts in WeChat Moments. 
Information 
Overload 
I feel overwhelmed by the amount of information in WeChat Moments. Lee (2016) 
I find it a burden to handle too much information about my friends in 
WeChat Moments. 
I find only a small part of the information in WeChat Moments is relevant 
to my needs. 
Impression 
Management 
Performance 
I feel dissatisfied about some of posted dynamic messages sometimes. Walther 
(1993) I feel displeased  about some of posted dynamic messages sometimes. 
I feel pointless about some of posted dynamic messages sometimes. 
Social Network 
Fatigue 
I feel tired when using WeChat Moments sometimes. Ravindran 
(2014) I feel bored when using WeChat Moments sometimes. 
I feel disinterested in whether there are new things happening in WeChat 
Moments. 
Deleting 
Intention 
Sometimes I want to delete a dynamic message or set myself visible.  
 I have once deleted previously posted dynamic messages 
I have once set a dynamic message myself visible. 
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